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	    MEDIA RELEASE


Thursday 27 January 2011
NSW Coalition’s proposed $5 million dollar boost for regional tourism development
Today’s announcement by the NSW Opposition Leader Barry O’Farrell MP and Shadow Minister for Tourism George Souris MP for an additional $5M to be made available to NSW regional tourism, is a welcome initiative for the Riverina.  
The funding package dedicated to developing regional tourism product would see $250,000 made available to Riverina Regional Tourism, coupled with the opportunity to participate in cooperative initiatives from a pool of $2 million for cross regional projects.  The cooperative pool funding will be administered on a merits basis through FORTO (Forum of Regional Tourism Organisations). 
“This Regional Tourism Product Development funding package from the NSW Liberals & Nationals represents the greatest boost to regional tourism in the history of NSW….. A prosperous tourism industry means more jobs, and that combined with the flow on business to a vast number of suppliers and service providers will definitely build a stronger NSW economy,” said FORTO Chairman Randall Walker.

Ken Murphy Chair of RRT said “Product development is a key issue for most regional tourism organizations and traditionally there has been limited funding to focus on this.  There is a need to develop programs that support innovative and sustainable tourism product and that enable our region to compete for visitation.  Our marketing programs will benefit as well from the opportunity to showcase new and improved tourism offerings”
Riverina Tourism is excited about the prospect of additional funding under the Coalition’s Regional Tourism strategy which would lead to implementation of new projects for the region.  In consultation with stakeholders, this funding would be used to support projects that will deliver the best outcomes for the region.  

Mr Murphy said “We look forward to being able to share further details on the funding as they come to light and will be seeking input from our members and stakeholders on how the funding would be implemented.  This is a positive announcement for the Riverina and Regional NSW”
-ENDS- Fact Sheet also follows
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FORTO FACT SHEET – 27 January 2011

· Regional Tourism Organisations (RTOs) were established in 1994 by the NSW Government to effectively manage tourism with industry and stakeholders working collaboratively.
· Riverina Regional Tourism is a not for profit incorporated association which aims to guide and support a sustainable, holistic approach to tourism development and promotion across the Riverina region.
· FORTO was established in 2008 by the RTOs as a representative body, and at that time, to negotiate with the NSW Government on the implementation of the Regional Tourism Partnership Funding Program.

· RTOs through their engagement with Local Tourism Organisations (LTOs), councils and tourism operators will decide what the best product development initiatives are for their region under the Coalition’s Regional Tourism Product Development funding.
· FORTO’s Product Development criteria includes:

o Enhancing existing product(s) to achieve a better alignment with consumer expectations and a higher level of commercialisation;

o Enhancing emerging product(s) to achieve commercialisation;

o Developing new product to service demand or create new demand;

o Undertaking research and/or developing a business plan to identify, product gaps in the market, new product opportunities and viability.

· Desired outcomes from Regional Tourism Product Development funding and initiatives include:

o Strengthen product quality and customer service standards;

o Product providers to understand and then meet or exceed consumer expectations;

o Adapt products to leverage off current technology and trends in consumer behavior;

o Identify and resolve infrastructure and consumer accessibility to product issues;

o Establish a sustainable competitive advantage for destinations; and

o Maximise yield.
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